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Highlights for TV in 2011 

• Time spent viewing TV remains strong 
– 2011 achieved 202 minutes per day, the same as 2010 

 

• Highest ever total audience to an event 
– Average audience of 2,037,000 watched live coverage of the RWC final 

on October 23 (combined broadcast channels). 

 

• Over 70% of viewing is now through a digital platform 

 

• Peak/Off-Peak parity holds 
– Nearly 50% of the average daily time spent viewing is 

happening in off-peak time zones 
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Time spent viewing TV remains steady… 
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Slightly more viewing is happening in Peak 
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Viewing is stronger in SKY households 

All People 5+ 
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PUTs are affected by major events 

PUTs = People Using Television 

Base: All People 5+ viewing Live Television 

Period: 1 January to 31 December 
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Overall audience levels remain strong 

All People 5+ 
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All Day Channel Share 

All People 5+ 

All Day Channel Share (2am to 2am) 
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Peak Channel Share 

All People 5+ 

Peak Channel Share 6pm to 10:30pm 
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Broadcaster Groups - Channel Share (6am-Midnight) 
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Broadcaster Groups - Peak Channel Share  
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Over 70% of viewing now through a digital platform 

Base: All People 5+ viewing Live Television 

Period: 1 January to 31 December 02:00-01:59 
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Weekday Viewing by Quarter Hour 

All People 5+ - Total Television 

Period: 1 January to 31 December 
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Weekend Viewing by Quarter Hour 

All People 5+ - Total Television 

Period: 1 January to 31 December 

0 

5 

10 

15 

20 

25 

30 

35 

40 

45 
6
:0

0
 

7
:0

0
 

8
:0

0
 

9
:0

0
 

1
0
:0

0
 

1
1
:0

0
 

1
2
:0

0
 

1
3
:0

0
 

1
4
:0

0
 

1
5
:0

0
 

1
6
:0

0
 

1
7
:0

0
 

1
8
:0

0
 

1
9
:0

0
 

2
0
:0

0
 

2
1
:0

0
 

2
2
:0

0
 

2
3
:0

0
 

A
v

e
ra

g
e
 A

u
d

ie
n

c
e
 (

A
U

D
%

) 

2001 

2011 



15 

Copyright © 2012 The Nielsen Company. Confidential and Proprietary. 

TV Trends 2011 

The year that was…. 
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… for TVNZ 
• New hosts to Breakfast, Petra Bagust and Corin Dan – January 

 
• Extended coverage of Christchurch Earthquake – February 

 
• Launched U – February 

 
• Launched TVNZ Kidzone – May 

 
• Breakfast on Saturday commenced – August 

 
• Auckland Daze launched exclusively on OnDemand 

 
• One News won the prestigious AFTA Best News Award for the fourth 

consecutive year 
 

• Announced a joint venture with SKY to launch new PAY TV platform Igloo in 
2012 
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… for MEDIAWORKS 

• FOUR launched in February.  
 

• Firstline  launched in March 
 

• The third season of NZ's Next Top Model featured the first ever LIVE final.  
 

• Success at the Aotearoa Film & Television Awards included: 
• The Secret Lives of Dancers – Best Observational Reality Series 
• 7 Days – Best Comedy 
• Hilary Barry – Best News Presenter 

 
• 3 News launches the iPhone and iPad apps. The iPad app became the 

number one free app at the NZ iTunes Store in its second week.  
 

• Paul Henry announced he would join TV3 in 2012, and host a new show from 
February.  
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… for Sky Television & Prime 

 
• Launch of MTV Classic in June 

 
• SKY announces that MySKY is now in almost 280,000 homes and in almost 

a third of SKY homes  
 

• SKY TV is host broadcaster of the Rugby World Cup broadcasting all games 
live. 
 

• Launch of new channel Soho on 31st October, featuring top quality drama 
including an exclusive deal with HBO. 
 

• Launch of MTV Hits in December 
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… for Maori Television 

• Te Matatini National Kapa Haka Festival 2011 was broadcast live in February. 
 

• ANZAC Day coverage achieved the strongest viewing levels over the last 5 

years. 
 

• Rise Up Christchurch 12-hour Telethon in May raised more than $2.5 million 

for the Christchurch Earthquake Appeal 
 

• Live coverage of Sir Paul Reeves’ funeral – August 2011 
 

• Rugby World Cup 2011 resulted in Maori TV achieving their highest monthly 

reach figures since launch 
 

• Native Affairs won best current affairs series at the Aotearoa Film and 

Television Awards (AFTA) - November 
 

• Maori TV Facebook fans more than doubled in 2011 
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TV Trends 2011 

Programmes New Zealanders  
Watched in 2011 
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Top 20 Programmes in 2011 

Target: Total Individuals 5+ 

Average  combined episodes - 1 January to 31 December 02:00-01:59 
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Local vs Overseas Content (excluding Sporting Events) 

 

Target: Total Individuals 5+ 

Average  combined episodes - 1 January to 31 December 
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Top 20 Individual Sporting Programmes 2011 

 

Target:  Total Individuals 5+ 

Individual Programmes between 1 January to 31 December  
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Programmes New Zealanders  
Viewed by Channel 
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Top 20 TVOne Programmes in 2011 

All People 05+ All People 25-54 

Average  combined episodes - 1 January to 31 December 
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Top 20 TV2 Programmes in 2011 
All People 18-39 All People 05+ 

Average  combined episodes - 1 January to 31 December 
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Top 20 Programmes in 2011 on 3 

All People 05+ All People 25-54 

Average  combined episodes - 1 January to 31 December 
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Top 20 Programmes in 2011 on FOUR 

All People 05+ All People 18-49 

Average  combined episodes - 1 January to 31 December 
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Top 20 Prime Programmes in 2011 

All People 05+ All People 25-54 

Average  combined episodes - 1 January to 31 December 



30 

Copyright © 2012 The Nielsen Company. Confidential and Proprietary. 

TV Trends 2011 

Top 20 Maori Television Programmes in 2011 
 All People 05+ Maori 05+ 

Average  combined episodes - 1 January to 31 December 
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Top 20 Sky TV* Programmes in 2010 

Average  combined episodes - 1 January to 31 December 

*Sky TV Channels monitored are: the Box, Sky Movies 1, Sky Movies 2, Sky Movies Great, Sky Sport 1, Sky Sport 2, Sky Sport 3 

All People 05+ All People 25-54 
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