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Do 15293 yeor olds sfill woatch television?

* Inaword, yes

* Data from past decade shows that the growth of digital media has not been at the
expense of free-to-air television viewing




Time Spent Viewing By Yeor

All People 15-29, Peak Average Time Spent Viewing on Free To Air Channels

All 15-29 Average Time Spent Viewing (Per Viewer)
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Time Spent Viewing By Ql Yeor
All People 15-29, Peak Average Time Spent Viewing on Free To Air Channels

Quarter 1 Yearly All 15-29 Average Time Spent Viewing (Per Viewer)
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FTA Reach

All People 15-29, Reach on Free To Air Channels

15-29 FTA Monthly Reach, Q1 2010
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Source: Nielsen TAM, Arianna, All Day .



FTA Doaoily Reach
All People 15-29, Daily Reach on Free To Air Channels

15-29 FTA Daily Reach, Q1 2010
48.2% Daily Average

| —— Free to Air Channels |

70
60
50 /_\\/\/\\ ~ "N A /\
ﬂ \/VR/V\VVVV\/VVV\/ -~
R 40
<
[
3
o 30
20
10
OIIIIIIIIIIIIIIIIIIIIII
c £ € € € € € € 080 4 0 0 a0 0 Qa9 = o= = = m = e e
g 288 8 8 8 8 8 2 &8 22822 32 2 3 3 2 3
- e 2 e g % & v e e d o2 g S %2 2§ % og

Source: Nielsen TAM, Arianna, All Day

thinkTV



think

Rick Friesen

Chief Executive

DDI (09) 280 3802
Mobile 021 643 353
Email rick@thinktv.co.nz



